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Sexual Harassment in Hospitality
	Sexual harassment occurs when a person is at work and receive unprofessional remarks or touches from coworkers or customers which what happens to me and multiple women worldwide. This paper discusses the effects of sexual harassment and possible solutions. Every job I have ever worked in, I have gotten sexually harassed. But since I have started working in the hospitality industry, it has doubled. So to show I am not the only one, this paper will analyze harassment in high tourist’s countries like Australia, the United States, Zimbabwe, and Cyprus and how sex appeal became the reason for harassment and used branding and advertising. Sex appeal is the advertising strategy in most countries and largely in the United States. Most women get harassed because of the uniforms they have to wear or how they have to portray themselves at work. Las Vegas has a large problem with this issue.  Today, many ignore this topic even though physical and mental effects arise with harassment. Physical examples include: touched or hit; mental examples include: receiving pickup lines, getting bothered to text them, or have sexual relations with them. The current conversation of this issue describes the necessary protocols set in place to prevent sexual harassment.  Although, these protocols neglect proper assistance. So we need to have better solutions like having more conservative uniforms, more security staffed, more leeway to stand up for the victim’s self-worth without getting in trouble at work, and having a stronger punishment for those who commit sexual harassment. Having more effective regulations implemented could slowly start reducing sexual harassment. Having laws does not stop the day to day harassment that occurs. A deeper process could potentially make a more comfortable work place. The issue of sexual harassment grew worldwide and prevents a comfortable workplace so employers need to discover new solutions to implement to decrease these sexual acts.
	A teenage girl walks to her car at eleven o’ clock at night after leaving her shift at Bally’s Hotel and she tried to find her keys in her purse. Suddenly, she sees a car pass by and she gets a sick feeling in her stomach. She knows as this car driving by in the parking garage, it will come back in reverse. She starts to panic because she cannot find her keys. Then the window rolls down and she recognizes the man as a 7 star member at the casino. He says he waited for her to get out of her shift so they could talk. She tries to cut the conversation short and tries to get in her car. He starts to get out of his car to ask her if she has a boyfriend. She says yes even though she does not have a boyfriend and he leaves. Then he comes into Bally’s every day for a week and starts being rude to her while at work because she said she will not be with him. This story of sexual harassment went way beyond work. Many women get treated like this and terrified that this could become a bigger problem. After that night, no one could have seen her again only because she never made a statement at work for him to stop. I hope this paper brings forth some reality of this subject and I hope it pushes to make a change in the workplace. Now I will lead into some studies about how people get harassed worldwide. 
	The article, “Sexual Harassment in the Hospitality Industry in the Republic of Cyprus: Theory and Prevention” by Andreas Philaretou and Antonis Theocharous, discusses how women and men get sexually harassed and that it weakens “self-image, self-concept, and self-esteem” (Philaretou & Theocharous, 2009). In the chart below, it also displays the study they did on 650 employees in the hospitality industry in Cyprus to show how many people got sexually harassed and in what type of way. 
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This chart shows how in Cyprus also, people are treated poorly. Customers believe in their right to be able to do what they want. In “Sexual Harassment of Women Working as Room Attendants within 5‐Star Hotels,” Sandra Kensbock, discusses how 46 room attendants in Queensland, Australia got watched to see how much they get sexually harassed. They state all of them have gotten harassed and they think it is mainly because of “job-gender context and workplace culture.” Job-gender context happens when women get victimized because of their uniforms they wear, the working spaces they clean because the women are located in an bedroom, and being a certain race or ethnicity. Workplace culture occurs because no preventive strategies permit stopping this harassment” (Kensbock, 2015). Clare, one of the room attendants states, “You do get the dirty men who just like looking you up and down. I think you can tell, you know, you can feel danger.” Sexual harassment affects people’s lives every day. “Zimbabwean Hospitality Students’ Experiences of Sexual Harassment in the Hotel Industry" by Muchazondida Mkono displays how 77 senior hospitality management majors in Zimbabwean gotten harassed. “About 78% of students said they had been victims of sexual harassment while 82% said they had witnessed other employees being harassed. Verbal harassment was the most common (71%), while physical forms of harassment were the least common (15%). Physical harassment was also common (57%). Most of the victims of sexual harassment were females (95%). The majority (97%) of the perpetrators in these cases were mostly males who were either coworkers (34%), managers (22%), or customers (44%). From respondents’ reports, only 22% of the cases were reported. Nearly all of the cases involving customers were not reported. Of the cases that were reported, 57% attracted verbal warnings, 10% attracted written warnings, and 5% attracted dismissals” (Mkono, 2010). These astonishing results show how this a growing problem but no one acts upon this issue to make it better on a global scale. Harassment occurs every moment and continues to go unsolved. The ignorance of people negatively affect the mood and quality of life of the employees. A main reason why harassment occurs stems from sex appeal. 
	Sex appeal in advertisement, especially in Las Vegas, creates an unhealthy work environment because girls are used as meat to persuade men. It creates a certain mentality and image of women that they are free objects to be taken and used at will. When a company tries to push a product, advertisements victimize women. EJ Hall, who wrote an article about job flirting that got published in the journal Work and Occupation states “In many customer contact roles in the service sector, “sexiness” is a part of the role itself, the “job flirt” is encouraged as a part of the service style (Hall, 1993) and there may be a thin line between “selling the service” and “selling sexuality”” (Gilbert, 1998). This statement reigns true because the strategy used worldwide involves media, hotels, and in day to day interactions. ‘Selling sexuality’ is what makes most men think it is okay to sexually harass because it has become normal. But not all women sell sexuality; they just want to work. Sexual harassment became an issue because of sex appeal. Las Vegas specifically has a high rate of sexual harassment because of the atmosphere employees work in and how they have to portray themselves. By wearing their skimpy uniforms and having intoxicated men around which increases sexual arousal, these women cannot get away from being stared at, talked to, or touched. Because of sex appeal being a part of branding and advertising, men from all around the world think they can come to Las Vegas and get whatever they want because companies in Vegas portray women as a piece of meat for their taking. In Las Vegas, or Sin City, anything goes, and what happens here, stays here (Aikin, 2012). For example, Hooter Girls have to wear a crop top and bootie shorts at work because they want men to think Hooter’s has everything they want such as booze, food, and girls. Another example includes cocktail waitress and how they have to wear short dresses with lace fishnets to portray as being sexy. It centers around the idea that the guy will call over the girl to talk and order a few drinks from the casino. Then Las Vegas also has topless showgirls, strippers, and dancers in the casino which can arose a man. And this image has become the foundation in Las Vegas so more men will come to have fun and spend money. The article Sex and Stereotyping in Sin City: A Content Analysis of Las Vegas Magazine Advertisements, the author Michelle Aikin states, “Advertising plays a significant role on how Las Vegas is perceived. One of the most common appeals used in Las Vegas ads is sex. The city has “…cultivated a sexual 2 persona” (Engstrom, 2007). The sexual imagery used by the casinos and entertainment industry utilizes women’s bodies as attractions and for advertising the resort style city. According to Goodwin (2002), the female body shaped the city’s identity. It has even been said that the city was built on the symbol of a woman (Mullen, 2007)” (Aikin, 2012, Pg.2). As stated by Aikin, sex appeal became the foundation in branding and advertising. Entertainment includes selling everything even if it is selling sexuality and women. Many ignore this topic because it has just become normal and beneficial in sales. 
	Sexual harassment should not be a ignored topic because of the effects it has on those harassed. Jonathan Birds, who wrote “Sexual Harassment in Las Vegas” states, “They explain that sexual harassment negatively affects one’s job, mental health, and physical health (Fitzgerald et al., 1997). Mental health issues relate to symptoms of anxiety or depression, while issues related to physical health can relate to headaches, sleeping problems, and even gastro-intestinal issues. Koss (1990) notes that emotional reactions to sexual harassment include: anger, fear, depression, anxiety, irritability, low self-esteem, feelings of humiliation, alienation, helplessness, and vulnerability” (Birds, 2012). And after being harassed, the victim feels a sequence of emotions. It occurs as follows: self-blame, fear or anxiety, depression or anger (Birds, 2012). Companies ignore this issue because they can redeem from the amount of money they gain from guests being satisfied through receiving their service of ‘job flirting’ which comes back around on the employee and becomes sexual harassment. The victim will have to deal with all these symptoms. Emphasis on this topic will excite everyone’s attention so the employees can enjoy their job and guests can get satisfied without needing to flirt with the employee. 
	If this problem does not get solved soon, sexual harassment will make employers have an increase in turnover rates, poor relationships with their employees, employees needing counseling because of mental damage from the harassment, and having to pay more money in general to cover all these costs (Gilbert, p. 48-53). The current laws and regulations do not work. In Managing Hospitality Human Resources Fifth Edition, used in a human resources class taught at UNLV states, “Sexual harassment is essentially sex discrimination and is thereby prohibited by Title VII of the Civil Rights Act of 1964. As such, sexual harassment charges are filed by employees with the Equal Employment Opportunity Commission (EEOC), the government agency that enforces Title VII” (Woods, pg. 27). Title VII allows the victim to file a charge against the harasser and the employer will take action by filing a settlement and it will get sent to the district court (Woods, pg. 27). This regulation has importance because if the harassment is serious, something needs to happen. But most harassment acts sneaky and quick. People just let it happen instead of making a scene about it and bringing it to court because the harassment will end quickly. The guest will eventually leave so local solutions are needed in every workplace to stop sexual harassment at that moment. 
	A few solutions like more conservative uniforms, more security staffed, more leeway for the employees to stand up for themselves without getting in trouble at work and having a stronger punishment for those who commit sexual harassment. These need to be emphasized in the workplace. More conservative uniforms will be less inviting to men. More security staffed with intimidate men so they will have better behavior with the employees, and the company should permit women to make a statement to the guest that is harassing the employee or push the guest off if they touch the victim. Most women let it happen because they do not want to get in trouble from their employer. And lastly, if we had more punishment for people who harass, that will cut the crime down because no one wants to pay a fine or get jail time for that. Then we can also support Title VII and protest in them helping in smaller cases of sexual harassment. 
	Sexual harassment has grown locally and globally that has become very dangerous. Sex appeal in branding and advertising creates the main issue of sexual harassment. Selling sex creates no boundaries for customers. Las Vegas, on the top of the list for sexual harassment, lives by the slogan ‘the customer is always right.’ Even though the physical and mental repercussions of being harassed affects the victim, the topic remains ignored. So we must put more emphasis on the laws and regulations we have now and create more solutions that could cut the number of victims harassed. So I hope you all push to stop sexual harassment in your workplace. You could potentially help someone who is suffering in silence. Pushing to stop sexual harassment in the workplace could potentially help someone suffering in silence. 
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TABLE 1 Types of Sexual Harassment Reported by Victims

‘Spontancous. Aided
Types of behaviors relerence % relferences %
Unwanted contact or touch at 56
Pressure for starting 4 relationship. 3 61
‘Comments for the body or body parts 3t 50
Pressure for sexual contact 3 8
Pressure for a date 2 50
Inviting glances 2 57
Provocative gestures 19 24
Unwanted telephone calls/messages 19 56
Comments or discussions of sexual content 19 3t
Comments for attire/overall appearance 7 E
Breach of personal space. 9 19
Raunchy jokes of sexual content 9 B
Attempt for rape i Q
Displaying/showing pomographic material (e g, photos, 4 4
posters, e-mails)
Whisting or other provocative sounds 2 6
Presentation or distribution of pornographic materizl 2 4
Pressure for the fulfllment of sexual desires in exchange - 6

for a raise o promotion

=54 (539 ofthe sample).
Sovurce: Survey data.




